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Abstract 

The purpose of this study is to find out and analyze whether price and product quality have a significant 

effect on consumer purchasing decisions at the Brid Store toy store. The population used in this study are 

all consumers who have shopped at the Brid Store toy store.The sampling technique uses the Slovin 

formula.Data analysis techniques in this study using quantitative. The research variables are price and 

product quality. The research was conducted at the Brid Store toy store located in Kalisuren Bogor 

Regency. The results of this study indicate that there is an effect to price and product quality on 

purchasing decisions at the Brid Store toy store. The magnitude of the influence of price and product 

quality is 75.3% which influences purchasing decisions at the Brid Store Bogor toy store. 
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Introduction 

The retail business is currently occupiet by many people. When Indonesia was hit by the monetary crisis 

in 1997, the Indonesia economy was helped a lot by the retail trade sector, or better known as retail 

business. In todays business competition, business people must think about what strategy will be carried 

out so that the business can compete. Very important factors that can influence consumers in determining 

or making purchasng decisions are price and product quality according to Tjiptono in Gunarsih (2021:2) 

purchasing decisions are where consumers make purchases based on an interest in the products offered to 

buy them after they search for information about product, brands and the benefits of these products to 

meet their needs.According to Ketler in Shahidin Et.al (2022:3) Price is the amount of money issued to be 

exchanged for a product quality is the ability of a product or service to meet consumer needs, Kotler in 

Akrtim(2015:4). The Brid Store is the first to store to open on jalan Kalisuren , Bogor. Sells various kinds 

of children toys ranging from local and imported product. In the past year, the Brid Store store has 

experienced a decline in sales, many factors have been the cause, one of which is the many counterfeit 

products that are sold freely in the market at prices far from the average on the market. This can be seen 

from the sales graph below. Sales decline occurred in February 2022, April 2022, August 2022 and 

September 2022. This proves that there are consumers who do not purchase Brid Store stores. Based on 

previus research, Agung Et.al (2017) states that product quality has a positive and significant effect on 

purchasing decisions. The research results of Andres Et.al (2019) Suggest that price has a significant 

effect on purchasing decisions. This is also consistent with the resultsresearch by Kasanti (2019) that 

price and product quality have a positive and significant effect on purchasing decisions. Based on the 

background above, the author is interested in conducting research at the Brid Store  store as a final project 

with the title “Influence of price and product quality ondecision to purchase toy products at the Brid Store 

in Bogor” 
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Figure 1. Brid Store in Bogor 

Source of the Kalisuren Brid Store yoy store 2021-2022 

 

Research Methods 

 

This study useld quantitatif melthods. Data collelction telchniquels useld quelstionnairels and library 

relselarch.Thel Relselarch also useld  typels and sourcels of data, namelly: 

Data typel 

1. Quantitativel data,namelly relselarchthat focusels on telsting thelory by melasuring relselarch variablels 

with numbelrs and analyzing data using statistical melthods, Ratna Wijayanti (2015:6) 

2. Qualitativel data, is relselarch data baseld on thel philosophy of knowleldgel useld to relselarch natural 

objelcts, Sugiono in Umrati (2020:8) 

Data Sourcel 

1. Primary data, data obtaineld by thel author from thel fielld in thel form of answelrs from relspondelnts 

about pricel and Product quality on purchasing delcisions. 

2. Selcondary data, data obtaineld by thel author from rellateld businelss ownelrs relgarding relselarch 

objelcts such as salels data on thel history of thel storels organizational structurel and storel activitiels. 

Relselarch variablels namelly 

1.  Thel Indelpelndeln variabl consists of Pricel (X1), Product quality (X2) 

2. Thel Delpelndelnt Variablel, namelly thel purchasel delcisions (Y) 

 

Thel population useld in this study was 100 peloplel takeln from consumelr data who  shoppeld at Brid Storel 

athat could still bel contacteld. Thel sampling telcniquel usels thel slovin formula so that thel samplel useld 

belcomels 80 peloplel. 

Data analysis melthod : 

1. Validity telst according to H.Rifai Abubakar (2011:138) Validity telst is a scalel that shows thel 

lelvell of truth of a study, thel correlct instrumelnt has high validity othelrwisel thel incorrelct 

instrumelnt has low validity. Thel  telst is carrield out by matching fromscorel valuel. R count with r 

tablel. Delgrelel of freleldom (df)= n= with Alpha 0.05. If r count is grelatelr that r tablel and t is 

positivel theln thel quelstions in thel quelstionnairel arel valid. 

2. Relliability telst according to Notoatmojo in Sugiono (2020:1) thel Relliability telst is an indicator 

of thel elxtelnt to which a melasuring instrumelnt can bel trusteld and rellield upon which shows how 

consistelnt thel melasurelmelnt relsults arel wheln carrield out with thel samel symptoms with thel samel 

melasuring instrumelnt. 

3. Correllation AnalysisPartial Correllation analysis, according to Kurniawan & Yuniarto (2016:47) 

that correllation analysis is a linelar rellationship beltweleln changels in variablel (Y) and onel of thel 

variablels (X) in thel relgrelssion modell. 

4. Multiplel correllation according to Nurzam (2020) it is nelcelssary to deltelrminel thel closel 

rellationship beltweleln pricel and product quality simultanelously on purchasing delcisions. 

5. Multiplel linelar relgrelssion telst useld to melasurel thel elffelct of morel than onel preldictor variablel 

(indelpelndelnt) Pricel (X1) and Product quality (X2) on thel delpelndelnt variablel purchasel delcision 

(Y).. 
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6. Hypotelsis telsting 

 

a. T telst , according to Tellusa E lT.al (2013) T telst is a telst useld to look for thel influelncel or 

rellationship of thel indelpelndelnt variablel with thel delpelndelnt variablel with a calculateld t 

valuel grelatelr than t tablel.Telsting critelria: 

1. If t count < t tablel theln Ho is accelpteld and Ha is accelpteld. This melans that thelrel is an 

influelncel on pricel and product quality on purchasing  delcisions at thel Brid Storel storel. 

2.  T count > t tablel is reljelcteld Ha is accelpteld, melaning that thelrel is not elffelct on pricel 

and product quality on purchasing delcisions at thel Brid Storel. 

 

b. Telst F, According to Anggrelni (2020) thel F telst is direlcting all thel indelpelndelnt variabell that 

arel elntelreld simultanelosuly to thel delpelndelnt variablel. Telst critelria: 

1. If thel  probability valuel  >  delgrelel of elrror / alpha (5%)  Ho is accelpteld or reljelcteld, it 

melans that thel indelpelndelnt variablels jointly affelct  thel delpelndelnt variablel significantly. 

2. If thel probability valuel  < delgrelel of elrror /alpha (5%) Ho is reljelcteld and Ha is accelpteld,  

melans that thel indelpelndelnt variablels jointly affelct thel delpelndelnt variablel significantly.  

5. Telst of thel Coelfficielnt of deltelrmination (R2) according to Yuliara in Sudrajat (2022)  

deltelrmination telst to find out how much influelncel (X1) and  (X2) havel on (Y). Deltelrmination 

has thel symbol (R2) with thel formula KD = R2X 100% 

 

Results 

 

Validity test 

Table 1 Validitas 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Baseld on tablel 1 abovel, it can bel seleln that for elach Pricel quelstion (X1), Product quality (X2) and 

Purchasel delcision (Y) all thel answelrs arel valid from 14 quelstion. 

 

 

 

 

 

 

 

 

Variablel NO 
r-  

count 

r- 

tablel 
information 

Pricel (X1) 

PX1.1 .787** 0,3120 Valid 

PX1.2 ,616** 0,3120 Valid 

PX1.3 ,809** 0,3120 Valid 

PX1.4 ,616** 0,3120 Valid 

Product 

quality(X2) 

PX2.1 ,812** 0,3120 Valid 

PX2.2 ,736** 0,3120 Valid 

PX2.3 ,834** 0,3120 Valid 

PX2.4 ,723** 0,3120 Valid 

PX2.5 ,742** 0,3120 Valid 

Buying 

delcision(Y) 

Y1 ,705** 0,3120 Valid 

Y2 ,844** 0,3120 Valid 

Y3 ,846** 0,3120 Valid 

Y4 ,841** 0,3120 Valid 

Y5 ,857** 0,3120 Valid 
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Reliability Test 

Table 2  Reliability 

 

 

Baseld on thel relsults of tablel 2 data all variablels arel delclareld relliablel thel Cronbach Alpha Valuel is grelatelr 

that thel standard valuel, so it can bel trusteld to  conduct furthelr relselarch. 

 

Correlation Analysis 

Partial Correllation Analysis 

Table 3 Partial Correlation Test X1 to Y 

Summary Models 

Modell R R Squarel Adjusteld R Squarel 

Std. Elrror of thel 

Elstimatel 

1 .677a .458 .451 3.23761 

a. Preldictors: (Constant), Pricel X1 

                Sourcel :SPSS data relsults 2023 

 

Thel relsults of tablel 3 show that thel correllation beltweleln Pricel (X1) and Purchasing delcisions (Y) is 0.677,  

positivel valuel, melaning  that thel highelr thel Pricel giveln, thel highelr thel consumelr purchasel delcision. Thel 

correllation valuel of 0.677 indicatels a strong rellationship in thel class intelrval 0.60 – 079. 

 

Table 4 Partial Correlation Test X2 to Y 

                         Summary Models 

Modell R R Squarel Adjusteld R Squarel 

Std. Elrror of thel 

Elstimatel 

1 .856a .733 .729 2.27327 

a. Preldictors: (Constant),Product quality X2 

 Sourcel :SPSS data relsults 2023 

 

Baseld on thel relsults of  tablel 4 data that beltweleln product quality (X2) and purchasing delcisions (Y) with 

a valuel of 0.856 is a positivel valuel melaning. That thel highelr thel quality of thel product provideld, thel 

highelr thel consumelrs delcision to buy, a correllation valuel of 0.856 indicatels thel catelgoryship at class 

intelrvals from 0.800 -1000 

 

Multiple Correlation Analysis 

Table 5 Multiple Correlation 

                                                       Summary Models 

Modell R 

R 

Squarel 

Adjusteld R 

Squarel 

Std. Elrror of 

thel E lstimatel 

Changel Statistics 

R Squarel 

Changel F Changel df1 df2 

Sig. F 

Changel 

1 .868a .753 .747 2.19831 .753 117.607 2 77 .000 

          

NO Variablel 
Cronbach Alpha 

Valuel 
Standard Valuel Information 

1 Pricel (X1) 0,866 0,600 Relliablel 

2 Product Qualty(X2) 0,903 0,600 Relliablel 

3 Buying Delcision (Y) 0,923 0,600 Relliablel 
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a.Preldictors: (Constant), TOTALLX1  

b.Delpelndeln variablel : Purchasel Delcision 

Sourcel :Relsult of 2023 SPSS 

 

Thel tablel 5 relsults of thel correllation beltweleln Pricel (X1) and product quality (X2) on purchasing 

delcisions (Y) with a positivel valuel of 0.868, which melans that thel highelr thel pricel and quality of 

thel product provideld, thel highelr thel thel consumelrs delcision to purchasel. Correllation 0.868 is 

includeld in thel catelgory of a velry strong rellationship in thel class intelrval 0.800 – 1000 

 

Multiple Linear Regression test 

                                                    Table 6 Multiple Linear Regression 

Coefficientsa 

 

Modell 

Unstandardizeld Coelfficielnts 

Standardizeld 

Coelfficielnts 

t Sig. B Std. Elrror Belta 

1 (Constant) .954 1.350  .707 .482 

TOTALX1 .222 .088 .192 2.532 .013 

TOTALX2 .801 .083 .728 9.601 .000 

a. Delpelndelnt Variablel: TOTALLY 

 Sourcel:Relsult of 2023 SPSS 

 

Baseld on Tablel 6 thel constant valuel is 0.954. Coelfficielnt valuel X1 = 0.222, coelfficieln X2 = 0.801. Thel 

relgrelssion elquation in this study is  

Y=0.954 + 0.222 X1 + 0.801 X2 

1. Thel contanta is 0.954 which melans that if thelrel is a changel in Pricel and Product quality is 0 theln 

thel Purchasel delcisions at thel Brid Storel is 0.954 

2. Thel Valuel of thel Pricel coelfficielnt (X1) is 0.222, which melans that thel Pricel is Positivel with a 

constanta  of  0, so thel purchasel delcision at thel Brid Storel is positivel 0.222 

3. Thel valuel of thel product quality coelfficielnt (X2) is 0.801, which melans that  product quality 

increlasels with thel pricel elstimatel with a constanta of 0 thel purchasel delcision at thel Brid Storel is 

positif 0.801 

 

Hypothesis Testing 

Parsial test (T test) 

Table 7 Price T test (X1) on Purchasing decisions 

Coefficientsa 

Modell 

Unstandardizeld Coelfficielnts 

Standardizeld 

Coelfficielnts 

t Sig. B Std. Elrror Belta 

1 (Constant) 8.537 1.613  5.293 .000 

TOTALX1 .784 .097 .677 8.120 .000 

a. Delpelndelnt Variablel: TOTALLY 

Sourcel:Relsult of SPSS 2023 

 

Baseld on tablel 7 valuel of pricel significancel (X1) 0.000< 0.05 and t count  8.120 > t tablel 1.991 theln Ho is 

reljelcteld and H1 is accelpteld.. Thel conclusion is that thelrel is a positivel and significant elffelct beltweleln pricel 

on purchasing delcisions partially accelpteld. 
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Table 8 Product quality T test on consumer Purchasing Decisions (Y) 

 

 

Determination test 

Table 10 Test Determination 

        Model Summary 

Modell R R Squarel Adjusteld R Squarel 

Std. Elrror of thel 

E lstimatel 

1 .868a .753 .747 2.19831 

a. Preldictors: (Constant), Quality,Pricel 

Sourcel: Relsult of SPSS 2023 

 

Thel relsults of thel tablel 10 show that thel coelfficielnt of Deltelrmination for R Squarel is 0.753 melaning that 

thel indelpelndelnt variablel has thel 75.3% ability to elxplain thel delpelndelnt variablel whilel 24.7% is 

influelnceld by othelr variablels not elxplaineld in this study.  

 

Conclusion 

The conclusion in this study is: 1. Thelrel is a positivel and significant influelncel beltweleln Pricel (X1) on 

purchasing delcisions (Y) partially accelpteld. This is elvidelnceld by thel calculateld T valuel of 8.120 > t tablel 

1.991. With a significant valuel of 0.000 < 0.05, thel conclusion is that  Ho is reljelcteld and H1 is accelpteld. 

2. Thelrel is a positivel and significant influelncel beltweleln product quality (X2) on purchasing delcisions (Y) 

partially.T count relsults 14.628 > t tablel 1.991 with a significant valuel of 0.000 < 0.05 ,melans HO is 

reljelcteld and H1 is accelpteld. 3.  Pricel (X1) and Product quality (X2) havel an elffelct on purchasing 

delcisions (Y) this is in accordancel with that shown by thel correllation valuel of 0.677 includeld in a strong 

rellationship in thel class intelrval 0.60 – 079. F telst relsults count 117.607 > f tablel 3.12 with a significant 

                                                            Coefficientsa 

Modell 

Unstandardizeld Coelfficielnts 

Standardizeld 

Coelfficielnts 

T Sig. B Std. Elrror Belta 

1 (Constant) 1.639 1.368  1.198 .234 

TOTALX2 .941 .064 .856 14.628 .000 

a. Delpelndelnt Variablel: TOTALLY 

Sourcel: Relsult of SPSS 2023 

Baseld on tablel 8 it can bel seleln that thel significant valuel of product quality is 0.000 < 0.05 and t 

count 14.628 > t tablel 1.991. Melaning that Ho is reljelcteld and H1 is accelpteld. It can bel concludeld 

that thelrel is a positivel and significant influelncel beltweleln product quality on purchasing delcisions 

partially accelpteld. 

 

Simultaneous test (F test) 

                                                                   Table 9 test F 

 

ANOVAa 

Modell Sum of Squarels df Melan Squarel F Sig. 

1 Relgrelssion 1136.692 2 568.346 117.607 .000b 

Relsidual 372.108 77 4.833   

Total 1508.800 79    

a. Delpelndelnt Variablel: TOTALLY 

 b.Preldictors: ( Constant), TOTALX2, TOTALX1 

Sourcel: Relsult of SPSS 2023 

 

Thel relsults of thel data in tablel 9 obtaineld  F count 117.607 > f tablel 3.12 and a significancel lelvell 

of 0.000 < 0.05 theln Ho is reljelcteld and H3 is accelpteld so it can bel concludeld that thel pricel 

variablel (X1) and Product quality (X2) influelncel thel purchasel thel purchasel delcision (Y) at thel 

Brid Storel. 
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valuel of 0.000 < 0.05 it can bel concludeld that Ho is reljelcteld and H3 is accelpteld. 4. Thel Deltelrmination 

telst in this study shows that thel indelpelndelnt variabell pricel ((X1) and Product quality (X2) influelncels thel 

delpelndelnt variablel on purchasing delcisions (Y) with a valuel of 0.753 or 75.3%, whilel 24.7% is 

influelnceld by othelr variablels not discusseld in this study. 
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